
There were once 4 DuTch anD 2 Belgians

“To a few specialists
with a great passion for foil printing
5 questions were presented.”

Paricipants :
Finishing Touch Foliedruk BV
Grafische Groep Matthys
Romeyn Foliedruk
wihabo

Once upon a time there were 4 Dutch and 2 Belgians. In these times, when many graphic craftsmen and  
designers are forced to have more time, they decided to bundle their knowledge in a foil printing expert blog 
and to give you an insight into their passion, their expertise.

The Dutch, generous as they are, left the initiative to the Belgians. You have to protect minorities, so the  
Belgians were allowed to kick off and guard the general line of the article. After all, Belgians are not  
dangerous, they often receive such moderating posts.

Those Belgians immediately came up with an idea. What if we make it into a kind of interview in which the  
Belgians ask some specific questions to these “men and women of class”, including themselves?

The 5 QuesTions

MISurprise the reader. Of course you have numerous 
foil printing applications in the house, but if there is 
now one specialism, one type of question where you 
think you can propose the most creative or unique so-
lution and the most beautiful realizations, where you 
can make the distinction? 
MIWhat is the biggest challenge in your field in 
general?

MIWhich three tips would you like to give graphic 
designers when they want to design something with 
foil printing? 

MIWhat foil printing combination (paper, printing 
or not, foil, embossing, finishing ...) has stolen your 
heart? So what do you personally think is the best 
match within your own possibilities? 
And it does not have to be the match where you earn 
the most money.

MIWe come to a “money question”. Graphic desig-
ners often think that foil printing is very expensive 
because it naturally looks fantastic… With what tips 
and ideas do you help them to achieve a nice balance 
between budget and result?

The reason

But before we kick off, one of the reasons for choo-
sing foil stamping:

The first thing we see is the general contour of a pro-
duct. We only see color, logo, brand, graphic aspects 
and fonts at a later stage. And that contour, the pro-
duct itself, we see much faster when foil printing is 
applied to the packaging. Because foil printing ensu-
res reflection of the ambient light and thus suggests 
movement. And from an evolutionary point of view, 
our human brain is programmed to immediately no-
tice movement. Because if we didn’t see any move-
ment, we were in danger of being eaten. So reflection 
of light ensures the perception of that movement.

And packaging with foil aspects is always seen. 
And being seen is the first step to sales.

Prof. dr.ir. Roland ten Klooster
Professor Packaging Design and Management

University of Twente



Joop Romeyn_Romeyn Foliedruk
Kurz Digital Foil Printing on A3 format. Images say 
more than words in this and you will find a short  
video about it on our company page under the motto 
“together we keep all balls high”.

Ron VanderBroeck_Finishing Touch
Print is at its best when you can make it together. 
Foil printing can be applied in many ways, on many 
materials, in all kinds of colors and motifs. You will 
always achieve the best result in consultation, with 
dedication and passion. Foil printing also often has 
its own story. Listen to that story. Share it with the 
craftsmen in this specialized graphic world and you 
will be amazed at the result.

Bart Lauwaert_Grafische Groep Matthys
1001 “foil colors” in a single print run. That is always 
something that surprises designers. The fact that with 
silver foil and CMYK printing over it you can turn 
your silver into blue, green, yellow, red … foil prin-
ting can all be used together.

Vera van Ratingen_Finishing Touch
Foil printing is usually thought of shiny metallic foils 
with a striking color or a trendy holographic foil with 
a catchy motif. How nice is it to go for a classic effect 
with a mother-of-pearl foil, preferably with a small 
relief in it (raised embossing) on a nice uncoated thic-
ker white paper. Simple yet grand appearance.

Joris Bosch_Wihabo
For a few years we have been in possession of a  
Scodix Ultra2 Pro with foil: a digital finishing  
machine to apply Foil Printing, Spot UV and bulky 
Spot UV variable per sheet. And that variable aspect 
immediately brings me to one of the most beautiful 
achievements: Personalizing with digital foil printing. 
How about a personalized invitation with the name 
printed in gold foil? In the file we load a database 
with the names or personal messages. And so you can 
place another text in foil sheet by sheet.

““Printing is at its best 
when you can make it 

together.” Ron

Nancy Van Dijck_Grafische Groep Matthys
With cold foil you can achieve very special effects  
that you cannot approach with any other printing 
process. Properly incorporating metallic effects into 
a full-color image produces a surprising result. This 
certainly attracts the attention of the receiver, who 
immediately gets to work with this effect by catching 
the light at different angles in the printed matter.
That is our passion: making printed matter that gets 
attention. The cover or packaging is the first thing the 
customer sees. If you can already give a wow effect 
there, the road to the persusion for the product has 
already been partly completed.

There were once 4 DuTch anD 2 Belgians

Surprise the reader. Of course you have numerous foil printing applications in the 
house, but if there is now one specialism, one type of question where you think you 
can propose the most creative or unique solution and the most beautiful realizations, 
where you can make the distinction?

FINISHING TOUCH



Joris Bosch_Wihabo
Nice challenges are to keep looking at new substrates 
(types of foil / embossing applications). And, more-
over, continuing to follow the technology, which cre-
ates more and more new possibilities. Due to updates 
/ upgrades of the machines, this develops further and 
therefore also product development.

Nancy Van Dijck_Grafische Groep Matthys
Foil printing is a specific application that does not 
suit all products. The whole must be right. And there 
the vision and creativity of the designer is very im-
portant. Some designers make real beauties with cold 
foil and bring out the maximum effect. Creativity in 
collaboration with our experience and advice lead to 
the best results.

Vera van Ratingen_Finishing Touch
People often come to us with graphic designs with 
a lot of frills. Even more glossy elements are added 
with foil printing. The trick is then, without bringing 
down the design, to make it clear to the customer 
how foil printing can contribute to strengthening the  
design by foil elements other than the obvious tit-
le and name. To point out that by omitting a better  
effect is created and by a smart choice of paper you 
go a long way.

Joop Romeyn_Romeyn Foliedruk
Presenting each work as a work of art.

Ron VanderBroeck_Finishing Touch
Convince designers, printers and buyers that this is 
really worth it. The “money question” is a hot topic. 
We can always make it. No (realistic) challenge is too 
great or there is always someone who can and wants 
to answer the question, but when prices are on the ta-
ble … How can I convince those designers, printers, 
customers that spending money on foil stamping,  
embossing and punching, perhaps not immediately, 
but will eventually yield his money?

Bart Lauwaert_Grafische Groep Matthys
I like to echo the answers of Joop and Ron. In any 
case, the customer wants a great added value for the 
extra expenditure that he / she makes. This added  
value lies in the appearance of the printed matter, the 
work of art that we can make together, but in many 
cases with a direct result. A book cover that makes 
the book stand out and sell better, a packaging that 
becomes premium and can seduce customers so that 
you more than earn back the extra cost.

“Presenting each work 
as a work of art.” Joop
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What is the biggest challenge in your field in general?

WIHABOROMEYN



Joop Romeyn_Romeyn Foliedruk
Actually one very important tip. Many designers of-
ten want to see too much foil pressure in the design, 
but often more is less. More is less. For me personal-
ly, foil stamping is the art of omission. In other words, 
try to get only some beautiful appealing effects in the 
design, so that the whole becomes a real eye-catcher.
I have seen many works of art leave our premises, 
but not before Romeyn Foil Printing added his know-
ledge. The creations that designers or printers some-
times came up with looked slick in terms of design, 
but in practice were sometimes an unruly challenge 
due to the combination of colors and materials.
When that happened, our people stepped in. The pro-
posals for adjustments that we made to clients then 
ensured that the practical result with foil printing also 
became an eye-catcher.
And that is the added value of 50 years of practical 
experience, of 50 years of Romeyn Foil Printing. The 
design of the client and our knowledge and expertise 
of foil printing technology.

“Not only supplying 
beautiful designs, but also 

well thought-out and 
calculated on the perfect 

layout.” Vera

Vera van Ratingen_Finishing Touch
Think about the number of stamps to be used and 
arrange your house style in such a way that stamps 
can be used several times. Divide the foil economi-
cally over your surface. We often meet the wishes of 
a graphic designer and at the same time provide what 
we consider to be a better and cheaper alternative. The 
assignment has to be won and although the budget 
of designers often seems endless, it is of course not. 
Not only supplying beautiful designs, but also well 
thought-out and calculated on the perfect layout. This 
requires insight into the technique of foil printing… 
our doors are always wide open.

Joris Bosch_Wihabo
Avoid thin lines (very small thin print, for example), 
because it becomes illegible and closes. Look closely 
at the type of paper to be used. Foil works best on 
coated paper. There are also some uncoated papers 
on which the foil can be applied, but that gives a dif-
ferent effect.
The foil is glued with a transparent polymer layer. 
That is why you can unfortunately not allow foil ob-
jects to run through to the cutting edge. When cutting 
it crumbles and that does not seem so nice. But bey-
ond that: the sky is the limit!
Have fun, be creative, give your design an exclusive 
effect. With digital foil printing you can really make 
it a party.
 

Nancy Van Dijck_Grafische Groep Matthys
Do something different. Don’t go for the traditional 
gold or silver. In cold foil all colors are possible, be-
cause we print a full color image on silver foil. With 
cold foil it is perfectly possible to create a fine pastel 
green in a metallic effect or a special blue. So let the 
metallic effect blend in nicely with the rest of the co-
lors in the design or create a special contrast.
Feel free to ask us for advice or inspiring examples 
and involve us in the conversation before you start 
designing.
Take advantage of our offer to make a test print. Here 
you can experiment with colors and see the actual 
printing result. A proof is ideal to convince your cus-
tomer of the effect and added value of cold foil.

“Ask enough examples. 
Be inspired by samples, 

brochures, colorswatches, 
previous productions.” Bart
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Which three tips would you like to give graphic designers,
when they want to design something with foil printing? 
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Bart Lauwaert_Grafische Groep Matthys
Ask enough examples. Be inspired by samples,  
brochures, colorswatches, previous productions. They 
offer you a great deal of insight into surprising com-
binations. And above all, ask for advice. Talk to your 
foil printing expert and outline the result you want 
to achieve. Foil printing is a fascinating combination 
between paper, foil, printing, varnishes, additional fi-
nishing, etc. And I also follow Joop with his tip “more 
is less”. With our cold foil printing you will soon be 
tempted to use a lot of foil in your design, because 
– depending on the width of the foil strip – it is a bit 
“all-inclusive” thinking. You don’t need a cliché and 
designers sometimes fall into the trap of using all the 
foil they pay for in the design. We are happy to help 
with the art of omission.

“With digital foil printing 
you can really 

make it a party.” Joris

Ron VanderBroeck_Finishing Touch
Gain experience with those specialized printers. Talk 
to and listen to that printer. Embrace hundreds, if not 
thousands, of examples of applications.
Take the time for research and production. Certainly if 
you do not or have insufficient knowledge in the field 
of this specialized graphic processing, gathering infor-
mation is always important. Foil printing is often one 
of the last parts of a complete production process and 
therefore quickly becomes a “neglected child”. Foil 
printing is often something that requires a little more 
attention and time to achieve the best result.
Have a look at the production. Not with every produc-
tion, but certainly with your first production. Certainly, 
not every printer is eager to have someone watching  
before or during production and constantly asking  
questions, but still, you see, hear and sometimes even 
smell the process. Always a special experience!

MATTHYSMATTHYS



you can actually feel the relief. An image not only 
looks real, but also feels like you are actually tou-
ching the product. Think of the grooves of a gramop-
hone record.

Bart Lauwaert_Grafische Groep Matthys
In any case, I go for cold foil printing on a beauti-
ful white sturdy sulphate cardboard, silver with soft 
CMYK gradients in pastel colors, and then finished 
with a matt dispersion varnish on top of the foil prin-
ting. Matt lacquer changes the viewing angle, the  
reflection of the foil stamping and gives surprising  
results. And I admit that I find an embossing an  
absolute added value. With our inline cold foil prin-
ting technology, this only comes into the finish after-
wards. A cliché is made for that. Nowadays you can 
make very good clichés with high-quality plastic that 
are interesting from a cost perspective and give a nice 
effect in the pre-applied foil, we make it in-house.

Vera van Ratingen_Finishing Touch
Black uncoated paper with glossy black foil. A strong 
and sturdy combination that once again radiates sim-
plicity and style.
But the technique that remains the most beautiful in 
my eyes is the blind embossing on a nicely thickening 
paper. A combination of different levels both up and 
down gives the most surprising result when the light 
plays with it. A tangible stimulation of the senses.

“ ... a beautiful interplay 
between glossy and 

matt elements.” Nancy

Nancy Van Dijck_Grafische Groep Matthys
I really like the combination of foil and matt lamina-
tion. The metallic gets a soft, matte appearance. Add 
to this a spot UV varnish on some elements and per-
fection is near. The spot UV brings back the shine of 
the foil and this creates a beautiful interplay between 
glossy and matt elements.
It is completely perfect for me, when the spot UV 
does not coincide with an image or logo,  but stands 
on its own, and runs over the foil elements here and 
there.

Ron VanderBroeck_Finishing Touch
I think the best combination has been the blind  
embossing for a long time; a virgin blank paper,  
containing a beautiful, sturdy, high-lying blind  
embossing. The best example of this is the book  
“Chanel no. 5” by Irma Boom. A book without a drop 
of ink. Only blind irrigation. Both images and (reada-
ble) texts. We are now a few years further and expe-
riences richer, but this remains a number one on the 
list of favorites. Although there is no millimeter of 
foil on it, but still. It is one of the many options wit-
hin our specialization, and in this case unfortunately 
without foil.
The best thing with foil at the moment is what plays 
with the contrast between foil printing and the mate-
rial to be printed. For example, matt cardboard pro-
vided with a glossy foil stamping. Although that foil 
image is so small, it immediately attracts attention. 
That contrast attracts attention and that is what you 
want to achieve, isn’t it? That’s what it’s all about: 
you need to get and get attention, not that product 
that’s next to you on the same store shelf or shelf.
 
Joris Bosch_Wihabo
Digital foil is available in various colors. For example, 
we have gold, silver, copper, rosé, black, glitter and 
rainbow foil at Wihabo. The possibilities are enor-
mous, so you can also use multiple foil colors simul-
taneously, possibly together with spot UV and thicker 
spot UV. I am very enthusiastic about spot UV on foil 
that is glued with polymer. This way you create, be-
sides the reflection, what foil printing ensures also a 
“feeling sensation”. You will not only see the foil, but 
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What foil printing combination (paper, printing or not, foil, embossing, finishing ...) 
has stolen your heart? 
So what do you personally think is the best match within your own possibilities? 
And it does not have to be the match where you earn the most money.



Bart Lauwaert_Grafische Groep Matthys
It is important that we ask a lot of specific questions 
and that we ‘dare to question a project together with 
the designer’. It happens several times a year that I 
even advise the customer not to use foil printing be-
cause the answers reveal expectations that will not be 
met, or that one may regret the additional expenditure 
afterwards. In that case I advise the customer to put 
the money in a piggy bank and of course keep it for 
a next project together with us. You should also be 
very open in your advice and not hesitate to refer to 
colleagues with other foil printing expertise if they 
match better with the customer’s answers. Through 
good consultation, a nice balance between the cost 
and the result achieved, where it is nice to exceed ex-
pectations when effectively realizing the project, as 
icing on the cake

Ron VanderBroeck_Finishing Touch
Yes, foil stamping, embossing, punching it all costs 
money. Often the question is to really “pop” with 
a packaging … but it shouldn’t cost anything. See 
also point 3. How can I now convince those desig-
ners, printers, customers that spending money on foil  
printing, embossing and die-cutting may not be im-
mediate, but that will certainly yield money in the 
end? Foil printing draws the attention of the consu-
mer, the recipient. Foil printing gives an extra chic 
effect. Pregging compels inextricably to feel. To feel 
something you have to hold it. Holding often leads to 
the ultimate purchase.

Nancy Van Dijck_Grafische Groep Matthys
Thanks to our weekly combination form, you get 
a very interesting price. Smaller sizes and smaller 
runs become feasible to provide a foil effect. Some 
examples: invitations, greeting cards, promotional 
cards, savings cards, name cards are the printed mat-
ter that fill our combination form every week. For 
the higher print runs, we can see how we can apply 
foil savings. Here again it is important to be involved 
early in the design process.

Joop Romeyn_Romeyn Foliedruk
Foil printing used to be profitable only with large 
to very large print runs. Nowadays that is no longer 
the case. Yes, it was expensive, but big brands have 
grown enormously because of the appearance of their 
packaging, thanks to foil printing. So that’s a good 
investment.
And then there have been some innovations in this 
beautiful field, such as digital foil printing and the 
possibility to laser foil stamping. The latter makes the 
details even sharper and the former makes it possible 
to foil very small print runs. In fact, it is possible from 
1 piece and the quality is still excellent. It is amazing 
what we can do with it nowadays!

Joris Bosch_Wihabo
Due to the digital foil printing technique, the foil is 
applied digitally, without the need for a cliché (or 
stamp). Traditionally, a stamp or cliché was the basis 
of foil printing technology. Now that this is no longer 
necessary, this already saves a lot in start-up costs and 
you are free to determine where you want the foil. 
This way you can choose what you want to provide 
with foil. This makes foil printing much more affor-
dable than it used to be. In addition, carefully consi-
der what you want to achieve with the foil: what is 
your goal, do you strive for exclusivity and an extra 
touch? Then foil stamping is definitely worth it!

Vera van Ratingen_Finishing Touch
If we look at the many possibilities of structure  
stamps: create your own structure and shape in which 
the logo of your customer is incorporated. Unique and 
surprising result and very durable. One-time invest-
ment in brass stamp (s), can be used several times.
If you want to achieve a good balance between bud-
get and result, think about reusing certain elements in 
your foil printing or embossing.
Printing without foil or embossing is missing some-
thing. Foil printing immediately attracts attention. 
The tactile effect of an embossing is always worth its 
price.
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We come to a “money question”. Graphic designers often think that foil printing is 
very expensive because it naturally looks fantastic… With what tips and ideas do you 
help them to achieve a nice balance between budget and result?
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Many Thanks to Fabrizio Patrese
for the English translation
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